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Experience & Excellence

3

2024 New York State 
Tourism Excellence 

Award
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Find Your Catskills: Inspiring Diverse Creators to 
Discover the Great Northern Catskills

Winner of the 2024 New York State Tourism Award for 
Excellence in Tourism Marketing: Innovations & Strategies to 
Address New/Unique/Changing Markets 

“Find Your Catskills” set out to present The Great Northern Catskills as a 
place for our partner creators to have “it” in their way on their unique 
getaway. We left the “it” undefined to leave room for the creators to 
interpret whatever it is that “it” meant to them. Our objectives were 
straightforward:

• Position Greene County as the home base for any type of 
adventure. This is a place for outdoor enthusiasts, creators, 
foodies, families and friends.

• Work with key ambassadors to show new audiences what makes 
Greene County the crown jewel of the Catskills and a 
destination worth visiting for the first time.

2023 represented a bold step forward. One that pushed the Great 
Northern Catskills not just to deepen relationships with traditional visitors 
to the region, but to build new relationships that represent The Great 
Northern Catskills’ commitment to evolving as a destination for years to 
come. 
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https://issuu.com/home/docs/w1gopzavfal
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Creative Concepting
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Great Northern Catskills of Greene County
Advertising & Marketing  

“It Happens Here” is a dynamic 
brand campaign launched in 
2023 and extended into 2024 for 
Greene County Tourism. The 
campaign highlights Greene 
County as the ultimate 
destination for vibrant music, 
culture, bustling downtowns and 
main streets, and unforgettable 
new experiences—where life truly 
comes alive.
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“It Happens Here” Photo & Video Shoot Selects

PLAY VIDEO

https://vimeo.com/1011042504/84b96bcc34?share=copy
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Creative Direction and Design
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Art creates questions. Design provides answers.

We tailor our creative to enhance a destination’s unique personality and to 
appeal to its target audiences’ niche interests and motivations. We can 
develop creative campaigns utilizing our skilled photo and video team, 
client-provided assets, and user-generated content. 

With each project our team collaborates closely with your business to deliver 
creative collateral that not only looks stellar but also accomplishes your 
metric goals. 

The result of thumb-stopping creative? An increase in social media followers, 
engagement, website hits, and, ultimately, increased visitor traffic to your 
destination.
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Search Engine Optimization
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Search Engine Optimization SEO sent more visitors to our travel-intent pages in 
2024, lowering volume Vs. 2023 for Rip Van Winkle 
while “flat” for Kaaterskill Falls, and also growing 
for Hunter Mountain Skyride, “Top Towns” and our 
Town pages throughout the region.
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+41%
SEO Users Entering Site on Home, 

Hiking, or Family Resorts Page.

53%
Of ALL TRAFFIC 
Comes via SEO 

Ongoing Climb In Total Number Of Search Terms 
Ranked (Now nearly 30K) and those with “New 
York” in the search on First Page of Google:
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Public Relations
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"This is the Catskills 
New York, there is 
Belleayre Ski Resort, 
Hunter Mountain 
and Windham...."

GA4 data showed a 
spike in visitors to 
Greene Tourism’s  
glamping webpage in 
late May.

"If you're going 
to travel to see 
some fall colors, 
I highly 
recommend it. It 
is stunning up 
here. 
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Organic Social Media 
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Four Seasons of
Connection
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Moments of Buzz
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Email Marketing
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Email Marketing
Noteworthy Performance

 Our 2024 strategy has been to not only grow our contact list but to 
create a database of highly engaged individuals with real interest in 
the Catskills. We're striving to make a meaningful impact with our 
subscribers that extends beyond their inbox and inspires continued 
travel to Greene County.

Because of the success we saw with our graphical campaigns in 
2023, we've created a design savvy newsletter to guide users easily 
and aesthetically through the content.
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129.3K
Email Sends

5.2K
Website Visits

43.0%
Open Rate

2.4%
Click Rate

1.0%
Bounce Rate
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Influencer Marketing
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Jake Musser
Jake is a New York City based influencer, calling Colorado home. His 
personality shines through on all of his content, especially on Tik Tok. His 
style of influencing reminds us of the importance of 
word-of-mouth-marketing and the power of storytelling. 

Instagram Following: 15.6K
Instagram Link: https://www.instagram.com/mvsser/

Tik Tok Following: 138.1K
Tik Tok Link: https://www.tiktok.com/@mvsser?_t=8XGqNVDrssw&_r=1

Strengths
+ Connection with Gen Z’ers and Millennials
+ Highly engaged following on TikTok
+ Off the cuff personality is authentic and resonates with his 

audience

https://www.instagram.com/mvsser/
https://www.tiktok.com/@mvsser?_t=8XGqNVDrssw&_r=1
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Jessica Human

Jessica can be described as a free spirit and a digital nomad. This travel 

influencer, her husband, their three sons and their furry friend can be seen 

embarking on long road trips across the country and embracing the 

beauty of the great outdoors.

Instagram Following: 33.9K

Instagram Link: https://www.instagram.com/wechoseadventures/

Blog Link: https://www.wechoseadventures.com/

Strengths

+ Family-friendly content and audience

+ Own the outdoor space

+ Really high quality photography

https://www.instagram.com/wechoseadventures/
https://www.wechoseadventures.com/
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Olivia Joan
Olivia Joan likes to indulge in the finer things of life, but she never turns a 

blind eye to the simple beauty of the outdoors. She’s a chic influencer 

and photographer based in New York City whose been featured multiple 

times in publications like Architectural Digest and Vogue.

Instagram Following: 25.9K

Instagram Link: https://www.instagram.com/_olivia_joan_/

Tik Tok Following: 180.3K

Tik Tok Link: https://www.tiktok.com/@oliviajoan18?lang=en

Strengths

+ Warm and approachable personality that shines

+ Strong following on Tik Tok

+ Incredible photography

https://www.instagram.com/_olivia_joan_/
https://www.tiktok.com/@oliviajoan18?lang=en
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Briana and Tom Lyons
Briana and Tom are based in Glen Falls, New York and are extremely 
skilled at creating content that really resonates with their audience. 
They’ve created three successful social media accounts all with a 
uniquely different goal: @wheresthewagoneer | @theyellownote | 
@glenfallsliving

Instagram Following: 49.4K
Instagram Link: https://www.instagram.com/theyellownote/

Blog Link: https://theyellownote.com/

Instagram Following: 14.5K
Instagram Link: https://www.instagram.com/wheresthewagoneer/

Strengths
+ High quality photography
+ Older couple reaches an older demographic
+ Potential Travel Guide Piece

https://www.instagram.com/theyellownote/
https://theyellownote.com/
https://www.instagram.com/wheresthewagoneer/
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Paid Media
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Paid Media 
Noteworthy Performance

All digital media tactics (Connected TV, Audio Advertising, Paid Social, Native Advertising, Retargeting, and Paid 
Search) outperformed completion rate and CTR benchmarks.

Connected TV and Audio Advertising (non-clickable tactics) generated over 4,800 website visits from users who were 
served an ad impression.

Paid Social excelled with over 2.5 million engagements. Our strategy includes boosting relevant reels each month and 
seasonally.

We incorporated direct placements featuring additional print opportunities and packages as well as digital 
sponsorships in the form of email sponsorships/ads, website content, and banner ads.

All paid media tactics generated 293,011 website sessions with a 34% engagement rate. This is 29% of all website 
traffic.

QR code scanes generated 871 website sessions with a 48% engagement rate which is strong on-site engagement.
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Paid Media 
Top Ads (Paid Social)
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Paid Media 
Top Ads (Native Advertising)
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Paid Media 
Top Ads (Retargeting)
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Paid Media 
Print Ads
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Thank You! 


