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In 2025, the Great Northern Catskills of Greene County saw significant growth in tourism engagement

through a strategic, multichannel marketing approach. The focus of 2025 included leveraging the

#RealCatskills and “Be Here” campaigns, optimizing content strategies, and refining digital targeting

to drive greater audience impact. 

Key Highlights

-Paid Media: Delivered millions of impressions across paid social, TikTok, Connected TV, and search,

with CTRs up to 5x industry benchmarks. 

-Social Media: Generated 3.3M impressions, 328K engagements, and 1.9M video views, with video

leading performance across platforms.

-Influencer Marketing: Produced high intent engagement, including a 579% increase in saves and shares,

signaling strong travel consideration. 

-Public Relations: Secured 89 top-tier media placements with 3.2B total annual reach, including national

lifestyle and travel outlets. 

-Email Marketing: Achieved 40% open rates, nearly double industry standards, and drove increased

website traffic and subscriber growth. 

-Website & SEO: Organic search remained the top traffic driver (56% of visits) despite industry-wide

declines driven by AI and zero click search behavior.
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